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3) Social ImpactE M2 7[1XH= £ AU=71?
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Monitoring: What has
been invested, done and
produced, and how are we
supporting partners to
achieve the objectives?

Evaluation and review:
What progress has the
project made towards
achieving its objectives?

Impact assessment:
What long-term,
sustainable changes
have occurred and how
did our interventions
contribute to these?
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